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- “Dinamiche della socialità giovanile dopo il terremoto”, in Quaderni in Mutazione, 2/2015, pp. 49-53, ISBN 
9788889568446. 
 
 
 
2014 



- “The influence of family socialization on consumer choices of young people. A case study of female 
university students”, in Italian Journal of Sociology of Education, 6(3) (rivista fascia a), pp. 41-69, ISSN 2035-
4983.  
- “Capitale culturale e prassi giovanili di consumo nella Marsica”, in Scuola democratica, 2/2014 (rivista fascia 
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n. 43, pp. 178-189, ISSN 1121-1733, doi 10.3280/SC2012-043016. 
- “Branding identity. Facebook, brands and self construction”, in Comunello F. (ed.), Networked Sociability 
and Individualism: Technology for Personal and Professional Relationships, IGI Global, Hershey/PA, pp. 
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(a cura di), Ricerca qualitativa e giovani studiosi, Social Books, Palermo, 2011, pp. 170-176, ISBN: 978-88-
95279-18-3. 
- “Il terremoto in prima pagina. L’impatto sociale di una tragedia collettiva” in Osservatorio sul terremoto, 
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