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7(1), pp- 87-104, ISSN 2239-8589 (con A. Mortara).

2016
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a), pp. 417-440, ISSN: 1129-731X, doi: 10.12828/77424.

2013

- La generazione responsabile. Giovani, consumi e formazione in un contesto locale, Guerini e Associati,
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Marsica, Bonanno editore, Acireale-Roma, pp. 11-13, ISBN: 978-88-96950-27-2.
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88-96950-27-2.

- “In futuro. Tra vecchie paure e nuove opportunita”, in Roberti G., Anzera G., Diventare adulti al tempo della
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n. 43, pp. 178-189, ISSN 1121-1733, doi 10.3280/SC2012-043016.

- “Branding identity. Facebook, brands and self construction”, in Comunello F. (ed.), Networked Sociability
and Individualism: Technology for Personal and Professional Relationships, 1Gl Global, Hershey/PA, pp.
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sull'emergenza, Edizioni L’Una, L’ Aquila, pp. 161-170, ISBN: 978-88-96319-15-4.

- Brand identity/Personal identity. Processi di costruzione identitaria attraverso i brand sui Social Network
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